U ASTU DUMIWDS WHUT ITHILIUT -

VOLUME 23 * NUMBER 19 MAY 13, 2002 « $4.00

. By R. THOMAS UMSTEAD

new digital channel featuring
music videos from theatrical
films and TV shows is poised
to make its U.S. debut this fall.
The Soundtrack Chanmel (STC)

— headed by former E! Entertain-

ment executive Bill Lee — will fea-
ture music videos created for cur-

rent and older films, as well as -
movie-based music programming

excclusive to the channel.
STC, co-owned by Lee, Sweden-
based Millennium Media Group

digital service in the U.S. later this
fall. While the network will feature
theme songs and other music from
television shows, 90 percent of the
prograxaming will be based an mu-
sic from the movies.

He believes the channel will be-
coms a hit with both young viewers
interested in-the latest music and
current movies, and with older au-
diences seeking out vintage music
from popular films of the past.

STC will also provide viewers
with entertainment news, celebri-
ty interviews and information on
new theatrical releases.

For operators, the channel af-
fords a cross-promotional tool to
help tout their emerging video-on-

“We're offering programming
that directly supports the cable op-
erators’ greatest programming draw
— movies,” Lee said.
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Soundtrack Eyeing a Fall Gurtain

efit from the service, because it’s a
platiorm to promote upcoming
films and older movies that might
bardmedmhmlevideomDVD

The network may also profferin-.

teractive elements that could aid in
the sale of music CDs and video

product.
“We're bringing to the market a

unique opportunity to take advan-

tage of the popularity ofmmes
and music,” Lee said.

Unlike other network start-ups,

~ STC's international feed will help re-

duce the major financial investment
needed to prep the network for U.S.
distribution, said Lee.

Lee would not reveal the net-
work’s rate card. Like other digital
netwarks, though, STC could leumch
free of charge to operators for the first
few years, according to sources.

Lee hopes to launch in about 20 .

to 30 percent of the digital universe
by the end of 2002.

STC, however, will have to com-
pete with several other music
video-based networks that have al-
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channel entries: VH1 Classic, VH1
Mega Hits, VH1 Soul and VH1
Country; BET Gospel and BET Hip
Hop; and MTV Jams and MTV Hits.
. Leebelieves the network’s enter-
tainment-based programming will
help differentiate STC from the
rest. ' .
“Viewers won’t be able to get the
music videos that we provide be-
cause the other music video outlets
don’t or won't play them,” Lee said.

tional opportunities for VOD that
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